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Vulcan Park and Museum named one of the 10 best attractions in Alabama in USA TODAY and 

10Best.com Readers’ Choice Poll 
 

Birmingham, Alabama – Vulcan Park and Museum was named one of the top tourism attractions in Alabama in 

a recent USA TODAY and 10Best Readers’ online poll. The 10Best Readers’ Choice Award contest launches new 
categories every other Monday at noon, revealing the category’s 20 nominees.  After four weeks of voting, the 
contest closes and on the Friday after the voting ends, the winners are revealed.  Nominees for the categories are 
chosen by a panel of relevant experts which include a combination of editors from USA Today; editors from 
10Best.com; relevant expert contributors; and sources for both the media and other Gannett properties.  The 
nomination panel for each award category is displayed on its associated contest page.  All voting is digital and 
the 10Best Readers’ Choice Award contest is accessible on the 10Best.com website.   
 

 
“Vulcan proudly stands for Birmingham, pointing his spear towards the future of the city, while the museum 
shares the stories of the people who defined and shaped its history. Vulcan is a must see for anyone who has 
plans to visit Birmingham or the state of Alabama.” said Darlene Negrotto, President and CEO of Vulcan Park 
and Museum.   
 
While the 10Best Readers’ Choice Award contest lives on 10Best.com - a standalone travel media site - it is 
promoted across USA TODAY Travel Media Group’s digital and mobile products, as well as via social media. 
Nominees are also announced and/or promoted across relevant USA TODAY departments, and through Gannett 
media outlets. 10Best.com provides users with original, unbiased, and experiential travel content of top 
attractions, things to see and do, and restaurants for top destinations in the U.S. and around the world. The 
core of the site's uniqueness is its team of local travel experts: a well-traveled and well-educated group who are 
not only experts in their fields - and their cities - but discriminating in their tastes.  



 
 
 
These local experts live in the city they write about so the content is constantly updated. 10Best.com averages 
5 million visitors per month. It was acquired by USA TODAY in January of 2013. 
 
“Vulcan Park and Museum has been the iconic symbol of Birmingham, Alabama since 1904. When people think 
of Birmingham, they immediately identify with Vulcan majestically sitting on top of Red Mountain looking over 
the city. Vulcan Park and Museum is honored to be recognized by USA TODAY, 10Best.com, the experts and 
readers as one of the best attractions in Alabama!” Negrotto added. 
 
 
About USA TODAY:  
 
USA TODAY is a multi-platform news and information media company. Founded in 1982, USA TODAY's mission 
is to serve as a forum for better understanding and unity to help make the USA truly one nation. Through its 
unique visual storytelling, USA TODAY delivers high-quality and engaging content across print, digital, social 
and video platforms. An innovator of news and information, USA TODAY reflects the pulse of the nation and 
serves as the host of the American conversation – today, tomorrow and for decades to follow. USA TODAY, the 
nation's number one newspaper in print circulation with an average of more than 1.6 million daily, and 
USATODAY.com, an award-winning newspaper website launched in 1995, reach a combined 6.6 million readers 
daily. USA TODAY is a leader in mobile applications with more than 16 million downloads on mobile devices. 
USA TODAY is owned by Gannett Co., Inc. (NYSE: GCI). 
  
 

About Vulcan® Park and Museum 

Vulcan Park Foundation is a 501(c)(3) organization which operates Vulcan Park and Museum on behalf of the 

City of Birmingham. Vulcan Park and Museum’s mission is to preserve and promote Vulcan as the symbol for the 

Birmingham region, advance knowledge and understanding of Birmingham’s history and culture, and to encourage 

exploration of the region. 

	


